Sector Group TEXTILES
[image: A blue and white logo of a yarn with a needle stuck in it symbolising the textile industry]Sustainable textiles and yarns, leather, footwear, smart and wearable textiles, but also machinery, manufacturing processes, fashion garments and accessories, the Sector Group Textiles (SGT) embraces the whole sector made of history and tradition together with innovation, research and creativity. The Group gathers expert advisers from the Network aiming to support entrepreneurs to grow sustainably and innovate internationally with a huge commitment to support SMEs to overcome the current challenges shifting from discovering new circular business models and innovation to tradition and creativity, through funding and technology / know-how transfer.Facts & figures

 SG TEXTILES at a glance:
From established manufacturing companies to cutting‑edge brands and the new generation of emerging fashion designers, the group brings together Europe’s fashion and textile ecosystem to unlock fresh opportunities and meaningful business partnerships. Through targeted activities, curated collaboration pathways, and international matchmaking initiatives, we support companies in innovating, growing, and strengthening their resilience and sustainability on global markets.
Priorities: 
1. Increase SME Visibility Supporting companies in showcasing their expertise at key fairs, fashion weeks and international exhibitions to reach new and emerging markets.
2. Enable International Partnerships Building cross‑border collaborations with sector stakeholders, buyers, clusters and innovation actors across EU and non‑EU countries.
3. Support Global Scale‑Up Helping entrepreneurs connect with SMEs, experts and international networks to develop innovative, sustainable and digital solutions.
4. Strengthen Competitiveness Providing targeted activities and matchmaking opportunities to boost innovation, resilience and long‑term growth in global markets.
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SCOPE: 
· Support SMEs in the twin transition (digital and green).
· Promote information on funding opportunities, new European initiatives, EU sectoral policies, and sustainable business models, including the Transition Pathway for the textile ecosystem
· Disseminate new EU sustainability rules, share good practices internationally, and help companies navigate challenges linked to the current geopolitical and economic context.
· Share knowledge and best practices within EEN and through international channels to promote brands and entrepreneurs.
· Build synergies with relevant ecosystem stakeholders and with other Sector Groups and Thematic Groups.
· Address the key challenges faced by the textile ecosystem.
· Collaborate with the entire textile value chain — sustainable fibres and yarns, leather and footwear, smart and wearable textiles, machinery and manufacturing processes, fashion garments and accessories — engaging manufacturers, innovative brands, and emerging designers.
· Strengthen European industrial cooperation, expand commercial opportunities and access new markets
 
· 47 members*
· 42 Partners in 25 countries and regions*

*State-of-play FEBRUARY 2026
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 STRATEGIES FOR THE FUTURE:
· Driving the EU Transition Pathway We promote SME participation and support alignment with new EU sustainability directives, sharing practical examples of successful transitions.
· Accelerating sustainable and circular innovation We highlight initiatives, training and capacity‑building on circularity, advanced materials, smart products, automation, robotics and digitalisation.
· Boosting internationalisation and partnerships We foster global matchmaking and collaboration with EU and non‑EU partners, sectoral organisations (Ellen MacArthur Foundation, ETP, EURATEX) and relevant EU Directorates‑General.
· Expanding cross‑network cooperation We work closely with EEN members, Sector Groups and Thematic Groups (Retail, Digital, Tourism, Creative Industries, Women Entrepreneurship, Internationalisation, Sustainability) to open new markets and opportunities.
· Strengthening global connections We develop partnerships with international actors and broaden links with INPs members and non‑European countries to enhance networking and market access.
· Promoting sustainability pathways We share updates, opportunities and insights on new European sustainability regulations and provide dedicated training for SMEs.
· Creating high‑value activities We organise brokerage events, company missions and thematic initiatives on textiles, fashion, sports, circular economy, social innovation, industrial technologies, AI tools and sustainable smart processes.
· Showcasing success stories We continuously promote the network through communication materials, videos and interviews highlighting SME achievements.
· Supporting colleagues and emerging challenges We remain available to discuss new international projects, sector challenges and to assist EEN partners with topic‑related questions.

HOW WE WORK: 
· Boosting SME visibility:  We showcase European SMEs at key international fairs and fashion events, opening doors to new audiences and markets.
· Connecting companies to global opportunities:  We facilitate access to EU and non‑EU markets by linking SMEs with potential partners, buyers, clusters and innovation actors.
· Accelerating international scale‑up: We support entrepreneurs in expanding globally through targeted engagement with SMEs, experts, stakeholders and specialised networks.
· Driving sustainable and digital innovation: We enable companies to explore funding, EU initiatives and emerging trends—from automation and robotics to smart products and advanced materials.
· Working through integrated expert groups:  Our activities are delivered via three specialised groups: Communication; Sustainability & Foresight; Intelligent & Digital Fabrics, supported by a Cross‑Sectoral Contact Point.

HOW ARE WE ORGANISED? 
Coordinator: Federica Leonetti (EEN IT, Unioncamere Piemonte).
3 main subgroups focus on specific topics: 
Sustainability & Foresight,:
(Person in charge Mariagrazia Berardi, EEN IT Can Lombardia, + 8 members).
Goals: provide information and support to SMEs on green and digital transition. “Double agent” with TG Sustainability, promote the transition pathway for the textile ecosystem, foster initiatives related to sustainable and circular textiles among specific actions and events, release a Sustainable Mapping Report showcasing the state of the art of sustainable practices in EU among SMEs).
Intelligent and Digital Fabrics:
(4 members).
Goals: focus on events, funding opportunities and any relevant international initiatives related to technical and smart textiles, intelligent fabrics
Communication and Promotion:
(Person in charge Daniel Houchen, Innovate UK EDGE, EEN UK north +4 members).
Goals: work on Newsletters, Members’ cards to promote the SG, promote SMEs by sharing interviews, videos, success stories, using social media and institutional tools
Cross Sectoral Contact point :  (Person in charge Liudmyla YILDIRIM, Türkiye)
Goals: The Enterprise Europe Network Sector Groups play a crucial role in supporting SMEs through knowledgesharing, matchmaking, and coordinated European‑level actions. In today’s context—marked by supply‑chain disruptions, complex regulations, sustainability demands, and security challenges—cross‑sector collaboration has become increasingly important. Although the Textile, Agri‑Food, and Aerospace & Defence sectors differ in structure and maturity, they share strategic intersections. The aim of this new group is to strengthen connections among these three sectors to identify synergies and expand opportunities for cooperation.



What does it mean to be a member of the SG TEXTILES?
Join us if you have a strong spirit of initiative, work closely with clients from the textile and fashion industry, want to join a dynamic group of colleagues, look forward to get in touch with sectoral experts and organizations worldwide and want to discover exciting, inspire events, fashion brands, innovative companies and industrial technology innovations.
We are looking for new success stories from SMEs, new events/conferences or sectoral organizations that could be relevant SGT activities.
Get in touch if your ambition is to Fashioning international success, connecting entrepreneurs and unlocking new markets going beyond the borders!
Find us on CONNECT! https://een.ec.europa.eu/connect/groups/textiles

.










Highlights
1.
Fashion Match format a winning itinerant format for the fashion industry*
*Sector Group’s Best Practice 2019 award
Starting from an initial even in 2016, the Textile and Fashion Sector Group (SGT) developed a unique concept for brokerage event in the fashion industry: the Fashion Match format.
FashionMatch brokerage event developed by the SGT has become a real success. The approach, based around a common name, a regular date, a shared concept and communication strategy, makes it easier for organisers, but more importantly helps get the best clients on board and a huge visibility around the world for the network and for clients.
The concept is mainly applied at two inspiring international fashion events:
· EU Fashion Match at the Modefabriek Exhibition Fair, Amsterdam (The Netherlands) 
· Torino Fashion Match at the Torino Fashion Week, Turin (Italy)
Building on their experience, the partners involved joined forces to jointly promote this unique format addressed to innovative brands/manufacturing companies and emerging fashion designers. 
The event has grown further in the last two years by affiliated new editions:
· Fashion Match Düsseldorf 2020 
· Fashion Match Week 2020
· Fashion Match Supply 2021
What is new is that we use the same format in different countries:
· b2b + workshops + exhibition fair or fashion show
· regular edition: same period for each activity
· same name
· same target of clients
Partners and clients appreciate this regular format:
· Recognisable and clear: people know what they can expect in terms of quality and activities
· Regular: twice a year, always the same time so clients already know and save the dates
· Easy to communicate: the schedule allows for better coordinated and structured communication
· It helps make EEN visible internationally and through many institutional and sectoral channels.
· It supports brand awareness: the repetition of the concept brings more visibility to Network events
· High quality through constant improvements in client scouting, event management, organisation 
· Brands appreciate the format for its positive impact on agreements reached and brand visibility
The digital version of the event has contributed to the growth of visibility and therefore of participants especially because the Fashion Match includes many activities: b2b sessions, TALKs with international speakers, Fashion shows in streaming thanks to the collaboration with Fashion Weeks and Fairs (with more than 1 mln of visualization just for the b2b in Torino, IT). 
Media attention around the fashion shows and fair and therefore around the EEN b2b and the related actions for SMEs but above all more visibility for brands and more international agreements. 
This approach guarantees client loyalty: when clients know exactly what you are offering to them, they feel more comfortable in attending activities you are managing especially if they can be planned well in advance. They also get to know each other and stay connected!
Every year, the Torino Fashion Match—the B2B event dedicated to manufacturing companies, fashion designers, innovative brands and startups, distributors, service and product providers, and buyers—brings together over 150 participants from around the world. 
They experience a unique programme of fashion events, business meetings, and training sessions.
Over the past 10 years, thanks to these B2B activities, the Textile Sector Group has generated numerous success stories, giving visibility to many companies that have grown over time and developed international commercial and technological partnerships and hosted international delegations from South Africa, the Americas, the Middle East, Cuba, Europe, and Asia (Thailand).
· B2B 2025:  https://www.youtube.com/watch?v=AuUAx4Qu9Uk  
· B2B 2024 : An IT Brand Experience with EEN : https://www.youtube.com/watch?v=U4ozHDF2Ss4
· Presentation deck for the Fashion Match format: https://www.youtube.com/watch?v=oPJApw4CDoM 


2.
Sustainable Mapping Report 2025: A Pathway to a Greener Textile Industry 
The Sustainable MappingReport2025 serves as a vital resource for SMEs in the textile sector, offering actionable insights and best practices to drive sustainability forward. 

· Case Studies & Best Practices – Explore real-world sustainability success stories from seven European countries.
· EU Sustainable Textile Strategy – Gain insights into the policies shaping the industry’s future.
· Circular Economy & Innovation – Learn how businesses are minimizing waste and maximizing efficiency.
· Challenges & Opportunities – Understand common barriers SMEs face and how to overcome them.
· Expert Support – Connect with a network of specialists guiding sustainable transformation.



3.We have launched important collaborations with key sector stakeholders (Euratex, the ETP platform, Bocconi University, IP SME HELPDESK , SME CENTER CHINA ) 
4. We Contributed to the drafting of the Circular Fashion book, developed in collaboration with SDA Bocconi (the university’s Circular Fashion Department).
5. We organise more than 10 activities per year, including B2B events, trainings, and company missions, and we support the creation of over 30 international partnerships between companies each year. 
6. We publish three newsletters annually to promote activities, share information, and disseminate updates from the EU landscape related to the textile sector.
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